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© TV and radio advertising reaching seven out of ten males (15-34 age group)
in the UK.

® [nternet advertising.
© Bus super-rears in London from November for four months.

© Movie theatres: collectable postcards will be distributed through movie
theatre chains (inc. Virgin Cinemas, UCI, MGM and Showcase).

o Specialist, lifestyle, national press and TV PR campaign.
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© PlayStation Oversized Dummy Box
o Stacked Cube Display
© Counter-top Standee
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“Lara’s back and looking better than ever.”
PC Zone

of the lot.”
Ultimate PC

“Tomb Raider Il will be absolutely brilliant... might just be

the best Raider yet.”
Official PlayStation Magazine

“Lara Croft shoots for a Hat Trick and scores.”
Play

“Tomb Raider Ill more than matches up to the previous
efforts and could even turn out to be THE Tomb Raider.”
PlayStation Power



